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Exciting times at

GM Design

It's a policy at General
Motors that its
employees retire at 65,
a rule that has already
been bent in the case of
Wayne Cherry, GM's fifth
head of design
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All aboard the Airflite
When is a boat not a
boat? Answer — when it's
the new Airflite concept
car, the latest launch
from Chrysler

26

Making a statement
Luxury is defined as a
state of great comfort
but for Bertone maybe a
new word is needed for
the Birusa concept
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Sweeping change
Interior design is
changing at Audi, thanks
to two new ‘brooms’
sweeping it clean
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Smart luxury

The practical has always
been a priority at Volvo
but now the Swedish are
spoiling themselves with
the sumptuous VCC
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Time lord

The relationship between
cars and watches goes
back a long time.
Breitling is a highly
technical brand at the
high end of the watch
market
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Something old,
something new

Once the spirit of British
quality and
craftsmanship, the

sale of Rolls-Royce felt to
many like the end of an
era. Resurrecting the
Phantom began with

a drive down memory
lane for new owners
BMW
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Geneva Motor Show
2003

How to redefine luxury
and sportiness were the
two key themes at this
year's Geneva Motor
Show
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Interfacing for humans
Infotainment is limitless
according to the
suppliers but will HMI
go truly interactive?
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Smarter not brighter
The soft glow of
technology is lighting the
path in the executive car
market
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Pacific design

Cultural diversity is
breeding a real sense of
freedom at the Academy
of Art College in San
Francisco
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Auto emotion

Michael Mauer’s
enthusiasm for the
emotional appeal of
products, especially cars,
is clearly visible. We find
out what inspires him
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Same old brand new?
Time was when the clock
in your car dash was
only there for face value.
Nowadays cross-brand-
ing has the potential to
really make you value
the time spent in your
vehicle
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