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True to form
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The right Tone and Note
With the Nissan Design
Europe studio grabbing
most of the limelight of
late, the Design Center in
Japan looked in danger
of being overshadowed.
Its new concept, the
Tone, set the record
straight
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S3X in Europe
At a stroke Daewoo is
transformed into
Chevrolet thanks to the
magic wand of fairy
godmother GM – let's
hope it doesn't turn out
Grimm
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consumers
All the talk is of the new
Chinese Empire and
China is determined to
achieve it through its
curious communist/
capitalist blend. 
Geoff Hollington 
catches the reflection
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Song for Europe
As the new head of
global design at Toyota,
Wahei Hirai’s vision will
help shape the future of
the Japanese giant
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Playing with nostalgia
Stefan Sielaff, head of
interior design at
Mercedes-Benz, has a
nostalgic vision of what it
means to be authentic in
which practical priorities
are given an emotional
edge
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Italian design 
inside and out
At Pininfarina, what’s on
the inside counts as
much as the company’s
radical exterior 
signature
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Please the people
frog may include the
word ‘design’ in its title,
but the business is far
broader than that. It is
more of a solutions
provider to its varied
clientele
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Defining icons 
Two new auto design
books map the past 
and the future
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Facing the rear
Don Norman is 
concerned about the
antisocial nature of the
seat layout in cars. Why
can’t we turn around the
front passenger seat for
improved social 
discourse?


